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Healthcare is on the cusp of transformation, thanks to the ever-evolving technology and overall health awareness among individuals. 
With this growing health awareness, 'patient access' is gaining more importance than ever. The word 'patient' is used only when one is 
'sick', but healthcare instead should focus on one's overall 'wellbeing'. And this shift in focus is slowly (but steadily) becoming more 
distinguishable. 

Earlier, access to primary healthcare was easier in India. Today, although the Indian healthcare sector is evolving, certain challenges 
including access to care in rural areas and expensive care options remain to be tackled. Therefore, to make myriad of treatment options 
available across the population, it is essential for pharma and other healthcare stakeholders to encourage 'patient access' by having a 
patient-centric approach. 'Patient access' is the ability to ensure that patients have access to timely, efficient, and valuable care.

As a result, today, pharma and researchers are increasingly emphasizing on patient-centricity and inclusion of patients not only in the 
post-marketing stage but from drug development and study design stages itself. Besides, pharma is also incorporating patient-focused 
product launch strategies. Moreover, there is now a rising awareness amongst patients about healthcare in general. Consequently, many 
patients are now taking to social media and digital platforms to share their journeys and create awareness. Also, several patient groups 
or patient advocacy groups are emerging to support other patients and many have even led to significant changes in care policies and 
regulations concerning particular diseases/treatment options. Many pharma companies are also initiating and encouraging patient 
support programs to gain valuable insights from patients in a particular disease/therapeutic area.

With the help of advancing technologies like artificial intelligence (AI), it is becoming easier for researchers to predict disease outcomes 
early on. This can significantly help change the current dynamics of healthcare industry. Having said that, we cannot ignore the advent of 
wearables and substantial improvements they've brought in the healthcare sector, especially in India, which is the third-largest 
wearables market in the world. With every breath you take, data about your health parameters is being recorded. Since 'data' is the 
new currency, it is of tremendous importance for pharma and healthcare research. This data, aptly called as 'real world evidence' 
(RWE), is increasingly being used to complement the findings from clinical studies. Today, the number of RWE studies is on the rise, as 
they obtain vital inputs directly from patients. Patients’ insights can also be obtained by capturing 'patient reported outcomes' (PROs), 
wherein various survey instruments are used to acquire data from patients directly. These are an essential source of RWE along with 
patient electronic health/medical records (EHRs/EMRs). Nevertheless, issues concerning privacy and confidentiality of these data are 
being discussed proactively among pharma and the regulators. As a result, the Government of India and other independent regulatory 
bodies are coming up with many initiatives and regulations regarding data privacy/security and ethical use of patient data. 

With increasingly comprehensive healthcare data, its analytics and predictive healthcare are assured to become more accurate. This 
data-rich healthcare ecosystem is likely to have a major positive impact on research in various domains under healthcare and many 
patient-centric healthcare start-ups are all set to tap these data and use in quality research to eventually provide innovative care 
solutions and promote 'patient access'. The KYT (Know Your Treatment) App, introduced by MarksMan Healthcare Communications, is 
one such start-up and arguably India's first healthcare data monetization platform. The KYT App is a health record keeping platform, 
where the patients get incentivised to share their health data with research and pharma companies. 

With our continuous endeavor to underline the need for improved 'patient access', MarksMan Healthcare Communications, along with 
ISPOR Mumbai, organized the first-ever Indian Patient Access Summit (iPAS 2019) to bring to you the discussion and views of eminent 
speakers and panelists from the industry. The summit was held at “Grand Blossom, Radisson”, Mumbai on 31st August 2019 and was 
attended by around 100 delegates and was seen as a highly appreciated move. 

We bring this souvenir to provide you with the key highlights of iPAS 2019 and thank all the esteemed speakers and attendees, who 
took time off to share their domain knowledge and made this event a great success.

Dr. Amit Dang and 
Ms. Dimple Dang
Conveners, 
Indian Patient Access Summit 2019

iPAS 2019: Foreword



Highlights:

 · India: A promising market for 'patient access' initiatives today.

· Patient access and primary healthcare was easier in early days because of lesser challenges.

· Today, with rising health inflation, falling sick i.e., getting a treatment requires a lot of money.

Synopsis:

Mr. Gupta, through the keynote speech, set the tone for the summit. He spoke about the history of Ayurveda, Yunani, and Homeopathy branches of 
medicine that go along with a widespread Allopathy clinical practice/setting in India. He stressed that, as the biggest healthcare player, we should be 
looking at the US healthcare industry and delve into its broader aspects like legalities or cost factors while promoting patient access initiatives in India. 
Today, many pharma companies are dealing with unforeseen challenges, such as patient privacy and confidentiality. India has its own added challenges like 
violence against doctors or challenges in rural areas with limited or poor care delivery. However, with advancement in technology as well as increasing 
awareness, everything will soon come down to 'patient access'. Having said that, just the technology will not help. Going forward, efforts should be made 
for driving the value-centric care delivery as well as improving the currently messy primary healthcare. 

Mr. Praveen Gupta 
Keynote Speaker, 
Former Managing Director and CEO, 
Raheja QBE General Insurance Co. Ltd.

“The word 'patient' means one is sick; instead we should move 
the focus on one's wellbeing or 'prevention' (of disease)”

Dr. Suvarna started his speech with first differentiating market access from patient access. 'Market access' is where a company tries to access the market 
by targeting a particular group of patients/population by making its products available there (commercially or through reimbursement). Whereas, 'patient 
access' is about the accessibility of these products by patients. With more awareness surrounding patient-centricity, doctors should treat the patients first 
as human being and then treat the disease. For instance, apart from clinical trials, doctors should follow up with their patients even during the routine 
clinical practice. 

Having said that, the healthcare sector is indeed patient-centric as the companies eventually develop a drug/device considering the needs of the end users, 
i.e. patients. Every clinical operation personnel aims at making the patient's journey comfortable during the study, and in doing so, he/she has to ensure 
the smooth and ethical run of a particular clinical trial. Even Ethics Committee composition mandates a lay person to be included to get the perspective 
that may resonate with that of the patient's. 

Moreover, the blockbuster medicine should not just mean it should generate a billion dollar sale, but it should be accessible by majority of patients 
suffering from that particular condition. Companies should look at their study parameters like safety, efficacy, quality of life, with the perspective of the 
patient.   

Additionally, patients now also have responsibilities. These may include, along with voicing their opinion, adhering to the medication. Patients are also 
being encouraged more and more to write narratives and contribute in study designing. Using technological tools, patients can participate in digital clinical 
trials with ease and comfort of their own homes. Patient reported outcomes (PROs) are important to understand what patient experiences and what 
parameters are relevant to the patient. 

Dr. Viraj Suvarna
President Medical, 
Eris Lifesciences Ltd.

“Listen to the patient, he is telling you the diagnosis!”

Highlights:
· Regulators and decision-makers are inviting inputs from patients,  
  thus increasing awareness about 'patient-centricity'.

· Doctors should treat the patient with respect as a human being  
  and then cure the ailment.

· Emotional retina of the doctor - Doctors should put themselves in the patients'  
  shoes to understand the ailment and provide valuable care.

· Patient is a study “participant” and not a study “subject”.
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Highlights: 

  By the end of 2019, the number of Indian social network users will increase up to 39 crores.

· Most favored social media platforms are Facebook, YouTube and WhatsApp. 

· A lot of these social media users are already or are going to be patients. 

Mr. Kallianpur started his session with elaborating on the widespread use of social media, especially by the patients. Till today, the only medium of 
obtaining any scientific, medical/health-related information was the doctors. However, now with disintermediation of doctors, patients are able to find this 
information by themselves, and even participate in the decision-making process regarding their own health. This is a powerful mediator for patients and 
patient groups who come online and engage with each others in discussion regarding their own healthcare. They seek better outcomes, improved clinical 
experience, and an overall better experience through such online forums and discussions.  

There are several reasons for patients to go online and join these platforms. Today, social media is the new 'word of mouth'. Patients want to know about 
which doctor to consult, what is others' experience with that doctor, ratings of doctors, etc. Patients also go online to form or join communities, such as 
disease communities on diabetes, hypertension, HIV, herpes, among others. Patients also go online to search for donors or look for sources of generating 
capitals to fund their illnesses/treatments. Also, today, unlike earlier days, people are happy to share their experience or discuss about their disease. 
Social listening gives an idea about how patients interact on social platforms, which can provide important insights on new products and services. A new 
breed of social influences is on the rise. They are patients who have found a voice and can provide significant perspectives as 'online/patient opinion 
leaders', who drive traffic, impressions and consumption of social campaigns. Companies can benefit from being active on social networks as well as 
following these people/groups and discussions to gain patient insights in order to further use them in research and development and eventually improve 
overall care delivery.

Mr. Salil Kallianpur
Founder and MD, 
ARKS Knowledge Consulting Pvt. Ltd. 

“Impact of social media is only getting stronger with about 32 crore 
social network users only in India as reported in 2018.”

Dr. Anil Kukreja

Highlights:
· Globally, there's a huge inequality in access to healthcare, particularly, medicinal 
  products.

  Are we not delaying or denying access to innovations for the underprivileged 
  patients, mainly in India?

  By not being as patient-focused as we should be, we're losing an opportunity to 
  serve the patients for whom the innovative medicinal products are being developed. 
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“Treat patients as ‘citizens’, not ‘patients’; and monitor 
the ‘citizen’ journey.'”

Dr. Kukreja set the tone of his session by signifying the importance of calling patients as 'citizens' and monitoring their journey to gain insights for a 
successful product launch. Today, with rising super-specialized products, outcome-based strategy, innovation cycle acceleration, doing more with less, and 
drop in mass blockbusters (from sales perspectives), one can ensure a successful product launch. Also, with many stakeholders involved, the launch 
process is more cross-functional in nature. The current happenings in the market, the leadership for the launch, and agile governance are some key 
factors that need to be considered while taking such cross-functional efforts. Apart from launch preparedness, a powerful and pertinent value proposition, 
appropriate engagement of all the stakeholders, including patients, and most importantly, defined or measurable launch efforts are essential for a 
successful product launch. 

Most important aspect of any product is its 'value', wherein the product draws not only economical, but also a significant clinical benefit. 'Value-based care' 
means knowing the disease so well as to predict what patients may demand for. For a patient-focused, value-driven launch strategy, not only the length of 
prescription, but also the patient perspectives on the product are important key performance indicators (KPIs) that will ensure the success of the product 
in the market. This will eventually lead to understanding how many patients will become the advocates (such as in patient advocacy groups).

Patient advocacy groups are rising in India. There are some cases where these groups have reached out to the regulators, requesting certain medications 
to be made available or imported to India in case of exceptional conditions or circumstances (for 'compassionate use'). This shows that today's patients 
are more aware and empowered. Companies should involve patient advocates or patient advocacy groups early on in the product launch to ensure it 
happens in the right directions with right decisions taken at the right stage of the product development. 

Former Medical Director, 
Roche Products India Pvt. Ltd. 



Dr. Sandhir talked about the need to partner with patients in research. The global healthcare industry has seen a lot of patient advocacy groups and several of them 
have even led to important legislations being rolled out for certain disease conditions. Even FDA has realized the need to partner up with patients and patient 
advocacy groups in research and development of treatment plans as they are the new stakeholders in healthcare. 

India too is slowly realizing the need of patient advocacy groups and patients as partners. The current government is willing to spend more on healthcare and is 
encouraging discussions on healthcare with many initiatives and policies in pipeline. The association between pharmaceutical companies, physicians and patients will 
help bridge the existing gaps in healthcare delivery. 

The main reasons for partnering with patients and patient advocacy groups are - to facilitate early and improved access to care delivery, enable informed policy 
shaping, gaining right insights and eventually, enhance patient education and experience. India should also encourage clinical trials to cater to patients' unmet needs. 
The patient engagement models are ever evolving and the companies need to keep up with this evolution for a bright and better future of enhanced care delivery.

Dr. Nippun Sandhir
Medical Value Lead, (Foundation Medicine), 
Roche Products India Pvt. Ltd.

“Indian healthcare is at the cusp of transformation and partnerships
 with patients are increasingly being encouraged.”

Dr. Jacqueline Simons 

Highlights:

· What are patient support programs (PSPs)?
· The role of doctors and pharmaceutical companies in PSPs.
· Stakeholders in PSPs - patients, doctors, and pharmaceutical companies.  

Dr. Simons spoke about stakeholder’s perspectives and role of pharmaceutical 
companies in PSPs. Firstly, it is important for any PSP to be convenient and accessible for 
the patients, the teams involved should be well-coordinated, and they should focus on 
improved patient outcomes.
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“Treat patients as 'citizens', not 'patients; and monitor 
the 'citizen' journey.'”

There are different categories of patients depending on their individual needs and the structure of PSPs depend on the category of patients they're intended for. The 
pharma companies can act as facilitators in PSPs by understanding and catering to patients. While doing so, the companies need to ensure that the patients are more 
engaged, adherence is encouraged and increased, and access to medication/treatment is increased. For a PSP to be successful, increasing support duration, developing 
long-term adherence plans in collaboration with doctors as well as patients, and encouraging transparent discussion among all the stakeholders are key factors. 

Associate Director, 
Customer Success, Docplexus

Highlights: 

  History of patient advocacy groups in healthcare - FDA's efforts, 'Bill of  
  Rights' and Muscular Dystrophy Guidance

· Patients and patient advocacy groups - The new stakeholders in healthcare

Mr. Surajit from Niramai, an AI-based healthcare start-up, spoke in brief about how they are 
using AI, virtual/augmented reality (VR/AR), nanotechnology and 3D-Imaging tools in the 
diagnosis of breast cancer, even among women of ages younger than the recommended age 
of screening. This AI-based machine learning (ML) program can detect the lump or the 

disease itself (cancer) in a breast long before it can be felt by the patient. This technology is affordable, non-invasive, radiation-free and completely privacy-aware in 
comparison with the traditional mammogram. It's accurate with significant sensitivity and specificity. This technology has even been used in detecting breast cancer 
among men. The team at Niramai is trying to expand the utility of this technology further into other disease areas and diagnostics.

Mr. Surajit Mukherjee
Chief Business Officer, Niramai

Highlights:· 

  Role of artificial Intelligence (AI) and associated tools in diagnosis of breast  
  cancer among women as well as men.

· Benefits of AI in predicting disease diagnosis and outcomes.

“The future of healthcare looks promising with technologies like 
artificial Intelligence, which is helping in predicting disease outcomes.”
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Ms. Rajashree Menon
Business Head- Healthcare, Goqii

Highlights: 

 · Beyond the pill - What happens between 2 visits to the doctor?
· We're practicing 'sick'-care and not 'health'-care.
· Health is all about behavior modification.

Ms. Menon elaborated on several wearable technologies and devices available in India. 
There are not just wearables, but trainables, shockables, hearables, and breathables among others available in India to aid patients in tracking almost all 
their activities. 

With such variety of options available in India, healthcare companies must engage more people (users) to use these to manage their own health in order to 
lead a healthy life. The ease of use of these technologies are helping people stay on track with their health and more and more people are becoming 
aware of and investing in the wearable devices because of the increase in the overall health awareness. 

“RWE studies are need of the hour with patient awareness 
about health on the rise.”

“India is on the cusp of revolutionizing patient 
care with digital adoption.”

Ms. Richa Goyal

Highlights:

· Importance of real world evidence (RWE) and real world data (RWD) for
  pharmaceutical companies. 

  What does RWE include and how can it help improve overall health outcomes? 

Ms. Goyal started her session with explaining the difference between RWD, RWE 
and real world insights (RWI). Although these can be used interchangeably, their 

applications may be different depending on the purpose of their use. Moreover, RWE is increasingly being preferred as a stand-alone source of 
information or even to complement the findings of a randomized controlled study (RCT). At various stages of drug development too, the RWE plays an 
important role in providing evidence for drug launch, understanding the disease risk and burden, and further, in monitoring dosage regimens and 
predicting outcomes. Except data collection, both RWE and clinical studies have similar study stages. Data collection for RWE can be done through 
electronic health/medical records (EHRs/EMRs). 

India is also encouraging the incorporation of RWE tools in research. There is now a dedicated regulatory board, Health Technology Assessment, India 
(HTAIn) by the Department of Health & Research - Ministry of Health & Family Welfare, Government of India. HTAIn aims to have a tailored approach 
for Indian population with respect to RWE regulations. 

Engagement Manager, HEOR, IQVIA



“Data Privacy and Best Healthcare 
Data Sharing Practices”
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Panel Discussion

Panel Moderator

Mr. Rahul Mittal
Provider Head, 

IQVIA- South Asia

Dr. Rahul Bargaje 
Medical Director, 

South Asia, 
Gilead Sciences Inc.

Mr. Dinesh Pandey 
Sub Practice, 

Business Analytics- 
Head, PharmACE

Mr. Akansh Khurana 
CEO & Co-Founder,

 THB

Mr. Shrinik Ajmera 
Founder and CEO,

RxPONT India Pvt. Ltd.

Panel Members

The panel discussed at length about patient data privacy and healthcare data use. Even though the current guidelines surrounding this topic are clean and precise, 
the actual implementation may be controversial. The primary issue is that although many policies are present at this time, there are some gaps in understanding 
as to what all these policies are really about. The panel further emphasized on evaluating risks and benefits of data privacy and importance of ethical data use. 

Data can be used either personally by the patients or in the form syndicated anonymised data with others (pharmaceutical companies or government research 
facilities) for improving patient outcomes and planning personalized care. Many government policies and initiatives like Ayushman Bharat, National Health Stack; 
and regulations like Digital Information Security in Healthcare Act (DISHA), AADHAR Act, etc., that have been rolled out as a result of the report by Srikrishna 
Committee, the future of ethical data use and data sharing surely looks promising. The current challenges of data privacy and data sharing need to be tackled 
appropriately and the implementation of these initiatives and policies should happen in a robust and regulated environment. More advanced and stricter systems 

and processes need to be developed, with primary focus on 'patients' only..

“Doctors prioritize treating one patient at a time, not treat them one 
among other hundred. Tech developers need to understand this fact 

and be more empathetic with their technology.”

Dr. Aniruddha Malpani

Highlights:

· A good entrepreneur creates constraints.

· Limited resources is a blessing for aspiring start-ups.

· Failure is the best teacher because you won't repeat the same mistakes. 

· Only invest the kind of money that you can afford to lose.

Dr. Malpani talked about his own views on what investors expect from patient-centric start-ups. Investors only exist because the entrepreneurs do. 
Having said that, investors need to have a clear focus on what they're looking at backed by a well-defined thesis. They also need to be open and 
transparent with the entrepreneurs. Investors also expect entrepreneurs to have paying customers.  Additionally, for investors, 'learning on investment' 
(LOI) instead of 'return on investment' (ROI) is important, when investing in start-ups. Therefore, entrepreneurs must be willing to take calculated risks 
and give investors their LOI. 

Investors will ask entrepreneurs to do the following four D's with their start-ups and innovation:

Angel Investor, Malpani Ventures

·   Define an unmet clinical need
·   Design prototypes
·   Deliver to the bedside
·   Deploy in the market

“Healthcare data is as important as a person's financial information.”
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Dr. Amit Dang, along with Ms. Dimple Dang and Dr. Pawan Rane, introduced the KYT App for patients, which is arguably India's first 
healthcare data monetization platform. 

The KYT team explained that pharmaceutical companies spend billions of dollars while they introduce a new medicine into the market, 
and in doing so they acquire lot of patient data. Even though the data is generated and owned by patients, a fare share never reaches 
them. Patients do not get incentivized for keeping a track of their medical records or sharing them with the pharmaceutical/research 
companies.

Considering this, KYT App was launched, that provides following features to patients:

The KYT App provides the following provisions for patients:

  Saving health records in a systematic manner

  Visualisation of captured data in a unique timeline format

  Recording their mood and experiences during treatment phase

  Optimizing their treatment adherence by timely refills

  Right to data ownership and giving explicit consent to use their health data

  Incetivizing patients for sharing their data in the form of Paytm cash

Through the KYT App, the team envisions to create India’s largest consent based Real World Evidence  
(RWE) repository.

Along with data sharing, with the help of KYT App, MarksMan plans to provide plethora of services to 
pharmaceutical and research companies, which would include RWE studies, PRO trials, healthcare 
utilization studies, digital therapeutics and so on.

Ms. Dimple Arora
Co-Founder, KYT and 
MarksMan Healthcare 

Communications;

Dr. Pawan Rane, 
Head and Neck 
Oncosurgeon, 

Co-Founder, KYT;

Dr. Amit Dang
Founder and CEO, 
KYT and MarksMan 

Healthcare 
Communications

Introduced the KYT (Know Your Treatment) App:
India's First Healthcare Data Monetization Platform

Launch of App
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About Organizers:

MarksMan Healthcare Communications is a Health Economic and Outcomes 

Research (HEOR), Medical Writing and Data Analytics consulting, committed in 

providing the highest level of scientific evidence to optimize the value and health 

impact of medicines and health technologies. We offer customised information 

solutions for all stages of product’s life-cycle and therapeutic categories. We utilize 

the expertise of our trained professionals to provide accurate, consistent and 

concise product, disease and therapeutic area information. Our experienced and 

trained analytics team provides HEOR, Real Wold Evidence (RWE) and market 

access support to large and small life science companies. We further provide 

services pertaining to “Medical Affairs, Data Curation, Patient Chart Abstraction, 

Data Analytics, Pharmacovigilance and Regulatory Writing”

For any further inquiries, contact us:

MarksMan Healthcare Communications Pvt. Ltd.

9-1-67, Plot no. 67, TNGO’s colony, Behind Q City, Financial District, 

Hyderabad, Telangana – 500032

E-mail: enquiry@marksmanhealthcare.com

events@marksmanhealthcare.com

Website: www.marksmanhealthcare.com

https://www.linkedin.com/company/marksman-healthcare-communications/

https://www.facebook.com/MarksmanHealthcare/

https://twitter.com/MarksManHEOR

https://www.youtube.com/user/marksmanhealthcare

https://www.instagram.com/marksmanhealthcare/

Follow us on:

Follow iPAS here: 
https://www.linkedin.com/company/indian-patient-access-summit/


